Why a Social Media Audit is
Your in 2025

You know it, but sometimes you gotta hear it again:

Social media isn't just about posting and praying.

Knowing what works and refining what doesn’t improves
performance and saves time and resources. Whether you're
a business owner, a social media manager, or part of a

larger marketing team, sometimes you need to take a deep
breath and step back to assess, analyze, and plan.

And.. during the cold vacuum of the post-holiday haze
(aka early Q1), you might just have the capacity (and
motivation) to make that space.

This comprehensive guide walks you through
essential steps in evaluating your social media
presence to:

* |dentify strengths
* Uncover gaps
e Set actionable goals for growth

A fresh sbtarb feels pretby good, doesn’t it?
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Evaluate Each
PlaGform Like a Pro

Every social channel has its own form and
function and particular engaged audiences.

m demands a cohesive grid and engaging
Reels with connections to key lifestyle personas.

thrives on thought leadership and meaningful
content for industry decision-makers.

TikTok rewards creativity and trend-driven content.

m excels in driving traffic through keyword-rich pins
for aspirational consumers (primarily female)?

is (mostly) for Boomers and Xers.

Each channel can reach and engage with a different audience,
so assess the performance of your content by platform to
determine where your time and resources should go.

Focus on the channels where your audience
is most active and where your efforts yield
measurable results.

Key questions:

e Which social channels are driving your KPIs like impressions,
website traffic, and conversions?

e How are you differentiating your posts by platform and target
audience?




Update Your
Aesthebtic and Branding

Your social media profiles are your digital storefronts
— your pages’ look and feel draw people in.

Ensure your profile and cover photos,
bios, and visuals are consistent and
aligned with your branding.

An effective presence builds
trust, keeps followers sticking
around, and shows that you've
got it together (even if your
Chrome tabs say otherwise).
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Key questions:

e What does your audience see and understand about your brand
when visiting your pages for the first time?

e Are your social channels aligned with your branding and style? Are
they up-to-date for the current season?

e Are your last 10 - 15 posts a mix of content type, or just a stream of
self-promotion?



Find Your

Posting Sweeb Spob

Consistency is key, but it's not just about how often
you post — content quality and timing count, too.

Review your posting schedule and
determine if it aligns with when your
audience is most active. Post too much, and
you might feel like that one overly chatty
friend; post too little, and people might
forget you're there.

Find the
perfect
balance!
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Key q,uebions:

e How many times have you posted on each channel in the
last two weeks? And in the last four?

e Are you posting consistently on all channels? If not, does
it make sense to abandon any of them?

e Should you scale back and post to fewer channels with
better content?



PrioriGize EngagemenG
and Responsiveness

Your audience isn't just watching —
it's interacting.

Review your engagement levels and brand’s
responsiveness. Engaging with your audience
creates a sense of community and can turn
casual followers into loyal brand advocates.
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Key questions:

e How quickly is your team replying to comments and DMs?

e Are you using these moments to spark conversations and
build relationships?

e Are you tagging and engaging with current and potential
customers, partners, and industry thought leaders?



Data tells the story of what's working
and what’s not.

Analyze Content
Performance

Look at your analytics to identify high-
performing posts and trends. Use these
insights to refine your strategy and focus on
the types of content that deliver resulits.

Key questions:

Are you balancing content between thought leadership,
engagement-driven posts, and promotions?

Are certain topics or content types resonating more than others?
Is your audience taking action, such as clicking links or
converting into leads?



Effective social media depends on paid
strategies that are focused on clear metrics.

Assess

Paid Spends

Post boosts drive impressions, but not website
clicks. Brand awareness campaigns increase
reach and ad-recall lift. Website clicks
campaigns are optimized for traffic and
conversions. Look at your spends, your priorities,
and your ad ROI to assess whether you're
allocating your budget into the right buckets.

What are your goals for social, and are your paid spends driving
those outcomes?

How are your paid campaigns performing?

Which ad products on each platform are optimized for your
business goals?

Wait..how is it possible you're not spending anything on social???



With your audit complete, it's time to turn
insights into action.

Plan Your
Next Moves

Identify gaps in your strategy, set specific goals
for improvement, and create a roadmap for
execution. Here’s the thing: If you don't make it
digestible and incremental, you'll be swimming
upstream all year.

Refresh your content mix, optimize your branding,
and double down on your most effective
platforms. Regularly revisit your audit findings to
ensure your strategy stays on track.

Key questions:

What are your goals for social media in the new year? What
metrics align with those goals?

What are all of the action items necessary to improve your social
media effectiveness?

What are the five next steps you can accomplish first in order to

get things rolling and start building momentum?

Who can take on which step, and what are the due dates for
completion?




Or... Lebt Us Do the Audib for You

Need a fresh perspective on your social media
performance? We can handle a comprehensive audit
with a roadmap for success.

Schedule a meeting with WideFoc.us in Ql, and welll
even deliver a complimentary social media report
card customized for your brand. It's a nice little pre-
audit, where we uncover opportunities you can jump
on right away.

Contact us at
info@widefoc.us
to set up a quick call!




